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Today’s Topics

 Introduction to Social Media
 What can it do for your business?

 Content Marketing Overview
 Exercise: Creating a Social Media 

Strategy
 Facebook for Your Livinity Business
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What is Social Media? 
Social media is a collection of online 
tools that help us network with others, 

such as... 

 Facebook
 Twitter
 LinkedIn
 YouTube
 Blogs
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Why Is Social Media Important 
for My Livinity Business?

 Attract and Retain Generation Y
 Go Where the People Are to Make 

More Sales and 
Recruit More People

 Time Management
 Social Media = 

Increased Revenues
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What Can Social Media Do 
for My Business?
 Find more prospects
 Provide better customer service
 More consistent follow-up
 Referrals
 Generate reorders
 Team support
 Improved team communication



@JenFongSpeaks © 2010, Jennifer Fong

Content Marketing

 Content Marketing is the process of 
providing information of value to your 
target market, that they can use 
without spending a dime.  

 As prospects come to know, like, and 
trust you, they are 
more likely to do
business with you.
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Strategy is the Key

 You need to know:

 What you want to accomplish

 Who you want to reach

 How much time you have for this

 Then you can choose the tools that 
make sense!
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Exercise 1

 Creating Your Social Media Strategy



@JenFongSpeaks © 2010, Jennifer Fong

Exercise 2

 Defining Your Targeted Niche Market
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Introduction to Facebook
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Why Facebook?

 Largest social networking site in the US
 Over 100 million users in the United 

States alone and growing! 
 Over 300 million users globally
 Demographics

 About 25% are ages 18 –24
 about 24% are ages 25 – 34
 about 29% are ages 35 – 44
 54% are women
 The fastest growing demographic is those 

who are 55 years old and older



@JenFongSpeaks © 2010, Jennifer Fong

Facebook for Business

 Connect with an extended warm market, 
beyond family and friends, and 
demonstrate your expertise

 Provides you with a follow-up opportunity 
for interested customers, which can 
result in new recruits and reorders

 Reach prospects more easily
 Promote your events to a wider audience
 Generate new leads for your business
 Support your team
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Selling and Recruiting: Can 
You Do That on Facebook?

 Yes and No
 Avoid overt sales and recruiting pitches
 Network and build relationships
 Use private areas such as Groups and 

Private Messages to market more directly 
once a relationship is established or 
someone has opted in
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Facebook Terminology

 Profile – A personal account on Facebook
 Used for networking and relationship 

building
 1 per person

 Page – A business presence on Facebook
 Used for building engagement around a 

brand or individual
 Group – A community on Facebook built 

around a specific topic
 Used for regularly engaging and 

communicating with customers and/or 
prospects
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Facebook Home Page 
(News Feed)

Popular 
Updates 
from 
Friends

Update Your 
Status Here

Notifications

Upcoming 
Events

Friend Lists and 
Application Views

Search Facebook

Quick Links to 
Facebook Apps

Main Menu

Friend/Page 
Suggestions
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Your Facebook Profile

Update Your 
Status Here

Profile 
Picture

Your Wall
Your 
Description

Info About 
You

Your 
Friends

Current Status

Notifications
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Facebook Pages
Page profile 
image/photo

Your page status 
update

Fans of 
your page

Tabs with your 
page’s applications

Page wall and 
comments

Share your 
page virally
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Facebook 
Groups

Group Information

Discussion 
Board

Group Wall

Group Administration Functions

Related Events

Group Members

Media and Links
Groups Shortcut
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Getting Started with 
Facebook
 Set up your profile 

 Photo
 Description (1 sentence branding 

commercial)
 Links
 Company (make sure you list that you’re an 

independent distributor with your Livinity)
 Privacy Settings
 Review your Groups/Pages (existing 

accounts)
 Get your Facebook URL at 

http://www.facebook.com/username
 Connect with friends and family

http://www.facebook.com/username�
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Facebook Etiquette for 
Direct Sellers

 Speak kindly and be professional (avoid TMI)
 Make sure your posts/pictures are G-rated and appropriate
 Be positive
 No outright selling/recruiting – spend time building 

relationships
 Craft your message to individuals based on their needs, and 

share products and opportunity privately and through your 
business-focused group and/or page

 Focus on providing value
 Always include a personal message when sending a friend 

request
 Do not flood your friends’ news feeds with games and 

quizzes
 Only tag people in photos/posts when you have their 

permission
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Status Updates – What Do I 
Say?
 Share what you’re doing
 Share resources and links
 Provide interesting ideas and tips 

RELATED to your product line (not 
PRODUCTS)

 Talk about your interests
 Comment on what others are doing
 Be a friendly human being



@JenFongSpeaks © 2010, Jennifer Fong

The Business of Friending
 Should I connect with family and friends if I’m using 

Facebook for business?
 Yes, if you want to do business with them
 Personal contacts present you as a more well-rounded 

person that people may want to do business with
 Invite your customers to friend you online

 Make sure every customer has info on how to do that (for 
example, include your Facebook URL on the back of your 
business cards)

 Invite all customers to join your Group
 Friend-ing etiquette

 Friend people you have a connection to
 ALWAYS include a personal note

 Connect with people you can learn from
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Where Do I Learn More?

 http://jenfongspeaks.com/livinity
 This presentation
 Helpful resources
 Free articles
 Training courses

 Use social media tools

http://jenfongspeaks.com/livinity�
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Questions?
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Thank You!

Jennifer Fong
Direct Sales & Social Media 

Consultant and Speaker

 Blog: http://jenfongspeaks.com

 Facebook: http://facebook.com/jenniferfong

 Twitter: http://twitter.com/jenfongspeaks

Get this presentation at 
http://jenfongspeaks.com/livinity

http://jenfongspeaks.com/�
http://facebook.com/jenniferfong�
http://twitter.com/jenfongspeaks�
http://jenfongspeaks.com/livinity�
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