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Today’s Topics

o Introduction to Social Media
What can it do for your business?
o Content Marketing Overview

o Exercise: Creating a Social Media
Strategy

o Facebook for Your Livinity Business
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o What I1s Social Media?

Soclal media is a collection of online
tools that help us network with others,
such as...

Facebook
Twitter
LinkedIn
YouTube
Blogs
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Why Is Social Media Important
for My Livinity Business?

o Attract and Retain Generation Y

o Go Where the People Are to Make
More Sales and
Recruit More People

o Time Management

o Social Media =
Increased Revenues
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What Can Social Media Do
for My Business?

o FInd more prospects

o Provide better customer service
o More consistent follow-up

o Referrals

o Generate reorders

o Team support

o Improved team communication
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' Content Marketing

o Content Marketing Is the process of
providing information of value to your
target market, that they can use
without spending a dime.

o As prospects come to know, like, and
trust you, they are
more Iikely tO do [}Eﬁﬂﬁﬁ@l—ﬂﬁﬁ A Blog For Healthy Living

business with you.

Combat Insomnia Without Medication
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o Strategy Is the Key j

o You need to know: ?

What you want to accomplish

Who you want to reach

How much time you have for this

o Then you can choose the tools that
make sense!
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Exercise 1

Jennifer Fong
Helping You Achieve Success in
Direct Sales and Social Media

Step #1: Creating Your Social Media Strategy

Social medla todds provide you with the ability to bulld relatirshis with people you
mouldn't othenwise hawe acoess to. By applying a strategic approach to sodal media,
o can gaslly difve tegeted traffic that will position you 35 an export that your

eted niche mark et will ek, and refer

'S Impertant to consider what yoor chjsctives ane befone delving It the wonkd of
socal matls. Typlcl objecthies Include: Resching new customisrs; Providing bettes
customer service 10 and engaging existing customens; Educating people about your
prehuct line; Increasing brard recegrition; Gathering customer feedback. By
narowing your focus, you are able to better apply your efforts to 2 specific strategy.
This worksheet wil Fedp you determine your cijectives, realistically review your
avallabie time, and Feip you ik thiough your curment use of technolagy for your
business. W3 are I ressrces that you already hawe in place?

. What Is your shjective for your socal medla markering? What specifcaly oo
¥oui hOpE to GaINT [Chaase cnd of bwd of the Shjecthes Stow, or wribe your
owm. )

. How, specifically, will sockal medla masketing help your business?

™

. How mudch time are you wiling to Invest DAILY into sedal medla marketing
Tor your business?

4. How comfortadie are you with tachnoiogy? A you an early adopter? A do-it
yoursell-er? Does bechnology make you nervous? Do an homest assessment.

w

. How ane you currently wsing tecnoiogy for your business? 'What toolks do you
already have In place?

© 2009-2010, Jennifer Fang
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o Creating Your Social Media Strategy
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Exercise

2

o Defining Your Targeted Niche Market

Helping You Achieve Success in
Direct Sales and Social Media

Jennifer Fong

"

=

™

o

Step #2: Defining Your Targeted Miche Market

Before you begin any marketing @mpaign, s important o define WHO It s you're
trying b= reach. This s your tangeted niche market, and once you'we debermined
your marketing chjedive, think about who fils within the scope of that objedive. A
nilchis can Be defined 35 =3 tightly tangessd market comgeised of people wha Rald
spedfic charactertstics In comamon that are reatsd to buying benavior.” Onoe you
kericw whia thity are, o £an focus your eforts on Anding them and mesting thr
misisds.

This exerdse will help you deflne who your targebed riche market is.

In wery broad terms, whe ks interested In Buying what you have to offer?

What Is your tanget market's 38 range?

What Is your tanget market's gender?

What I5 your E3get market's 3werage Inoome?

What Is your tanget mariet's sducation level?

Where does your farget market lve?

What does your target market do for fun, and spend hisher tme?

What Is your target market's religicus and polkical beliefs?

How would you describe your targeted niche market’s ifestyle?

. What Is 3 problem, Pelased to your product Iine, that your Taget marker has?

- How Wil your product or Senvice Make your tinget market's |ife batter?

. How comifortable is your Tanget niche market with technology?

& BO09-2010, Jennifer Fong
Jennifers Direct Sales & Sodal Meda blog: hitp: /Y jenfongspeaks. com
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Introduction to Facebook

Logout Q

as

E= Live Feed view News Feed

[E] Wews Feed

i[_ Status Updates

What's on your mind?

“

« ' MNetworkedBlogs
£
8|
£ social Media Made Si

Direct Sales Sherry Fields Reiki: Level 1 and 2 Intensive, San Francisco | Events | Yelp:

Reiki Master Ann Satin will be offering Reiki I and... hitp://bit.ly/9Falg
3 seconds ago * Comment * Like

Social Media Course

Joy Gayler Euan Wiliams on listening to Twitter users | Video on TED.com

Suggestions See All
John Assaraf x
2 friends are fans.
‘Eh Become 3 Fan
Robert Strait x

Reconnect with him.
=] Send him a message

B4 Metuchen, NI Sponsored
[approx. 8 min.]
= Thank you Jennifer
-’1—] Church * Evan Williams on listening to Twitter users | Video on TED.com
wl w.ted Thanks to you, many of your
1] social Media L tea.com friends are now on Facebook.
TED Talks In the year leading up to this talk, the web tool T'.\rH'm Find your Yahoo friends with
ﬂ Family exploded in size (up 10x during 2008 alone). Co-founder Evan Wiliams your jenfongemail@
reveals that many of the ideas driving that growth came from yahoo.com account and start
ﬂ__] Adaption unexpected uses invented by the users themselves. connecting.
] Youth Group B 7 seconds ago - Comment - Like - Share Find Friends
£] personal Friends Vicky Salcido and Vicki Norton are now friends. Events e al
j}; 10 seconds ago - Comment - Like - Add as Friend
(@] Photos B8 Kathi Minsky's birthday Todzy
) Lisa M. Whitten Wilber's birthday Teday
£ Liks Sherry Fields YouTube - Horses & Reiki: Today Cindy & Carly are sharin Vincent Embry’s birthday Friday
e ry : Y Y 9 0 diane Navie's hitthday coe o edz,
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o Why Facebook?

o Largest social networking site in the US

o Over 100 million users In the United
States alone and growing!

o Over 300 million users globally

o Demographics
About 25% are ages 18 —24
about 24% are ages 25 - 34
about 29% are ages 35 - 44
54% are women

The fastest growing demographic is those
who are 55 years old and older
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Facebook for Business

o Connect with an extended warm market,
beyond family and friends, and
demonstrate your expertise

o Provides you with a follow-up opportunity
for interested customers, which can
result in new recruits and reorders

o Reach prospects more easily

o Promote your events to a wider audience
o Generate new leads for your business

O Support your team
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Selling and Recruiting: Can
You Do That on Facebook?

o Yes and No
o Avoid overt sales and recruiting pitches
o Network and build relationships

o Use private areas such as Groups and
Private Messages to market more directly
once a relationship Is established or
someone has opted In
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' Facebook Terminology

o Profile — A personal account on Facebook
Used for networking and relationship
building
1 per person

o Page — A business presence on Facebook

Used for building engagement around a
brand or individual
o Group — A community on Facebook built
around a specific topic
Used for regularly engaging and

communicating with customers and/or
prospects
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) What's on your mind?
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Photos n

¢]] Links :

% Video Write @ comment...

Quick Links to
Facebook Apps
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Drawing
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Inbox 2

Harriette Jasper Seeing as Iwon a Wii Fit on
really nice to have a wii to play it on!

Free Nintendo Wil Harriette just e

£ News Feed View Live Feed €3

Diane Aksten Here's a post by my friend Cindy Taylor about the
benefits of reading...

— The Benefits of Readin
x 1

n hour ago © Comment * Like - Share it - Tweetit - Follow Blog

Cindy Diebel Taylor Thanks, Diane, for sharing this!
about an hour ago

Facebook Home Page
(News Feed)

Update Your
Status Here

Search Facebook

Requests Ses &
Arresncig— Notifications
Suggestions TE= A

Emﬂ,' Association of Women in x
':*-Jgu Business Online {IAWBO}

::Emn 10 friends are fa
s RGN .

)al Becometh Frlendlpage

Steve Dodd‘/ SuggeStlonS
Help him find more frien:

Popular
Updates
from
Friends

hsored

& Suggest Friends for Him

e Halloween Count »
P -+ Jpin Selena Gomez and

to help kids around the

Trick-or-Treat for UNICEF
g UNICEF

world. 5
Upcoming

fitter, it would be

ed to win a Nintendo Wii.

Adam Wolf ®

TTkE

Events

today!
Events
M8 Linda Bauwin's birthday Tedz

Cheryl Fehlberg's birthday Frizz

Manisha Doshi Subramanian's birthday Fridz
Paul Pelusia's birthday Fridz

Audrey Ckaneko's birthday Saturdz

¥ | 1® Chat (58)
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Profile

Your Facebook Profile

Current Status

Picture

Your
Description

—~—

Oo Options
! Jennifer Linnell Fong Going to LA next week for the Private Quarterd
View Photos of Me (20) national convention! Anyone I know out that way or will be there? Your Wa” -
View Videos of Me (1) 32 minutes ago * Comment - Like time and
. L

Info About

You
\+
Your

Friends

K] Aplications | 44 [J3 « 'we d# Chat (29) |?

Jennifer Linnell Fong Going to LA next week for the Private Quart: ers national
convention! Anyone I know out that way or will be there? = = 2go dear

wall Info Photos Blog Video <+

Create an Ad

What's on y ind?
at's on rﬂl’v'”\ Update Your Do more. Travel less.
Attach ] (8 v &~ m

Status Here

money tor meeanags? Hold an

. . . online meeting right from
Jennifer Linnell Fong just made some banana streusel muffins. your desk, Try GoToMeeting

MMMMMM free for 30 days.
about an hour ago - Comment - Like

Edit My Profile

Jennifer helps direct sales
companies, direct sales

professionals, and other business &Y Susan Brock likes this.
owners put the power of social TSEVE money on
media marketing to work for their insurance.

Write & comment

businesses. v \\_
‘ .-

Jennifer Linnell Fong

-

Trusted
Reading: United Airlines and Consumer Generated Choice’
Turbulence -

Information

Website:
) . Have you heard about the United Airlines debade? Basically they ) )
::ttp IﬂEF.ICD;ﬂ_-"ha]EI'I , smashed up a band's high-end guitar that was checked, and then EIHSH{D.T.L-E”U;?ECI‘_ ghj_:;ie of
tip://lizjen. wordpress. com/ refused to take responsibility. The band member promispe-=. gent. Y
http: ffwww, luceandassociates.com Read Mare f s and can
flenniferFong. html Notl Icatlons
%) Yesterday at 10:21pm - Comment - Like - Share it - Tweet it * Follow Blog
Jennifer Linnell Fong Advertise cebook

Friends "
550 friends See Al H

Do i Dot od Aiubooc sed Coomcoooaos [ meae—— Eond Tismbaslomoa
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o Facebook Pages

Your page status
update

Jermmer L re

hook Home Profile Friends Inbox (4

SELLIYS Luguun

Page profile

Image/phOtO Livinity Inc. Jennifer Fong - Facebook and marketing expert is sharing her secrd Tabs Wlth yOUI'
— and more - don't miss it - if you can't be in Kansas City, Click here and watch her live : :

\

wall Info Photos  Discussions /

Share your ™ Create an Ad
. Write something...
Want Lots of Fans? x
page virally
orv LONG...LIV FREE Attach: ¢]] @ "= o
I I Page wall and
A My Page's Favorites IN'LTA LT Just Fans
Suggest to Friends comments
Subscribe via SMS Livinity Inc. Jennifer Fong - Facebook and marketing expert is sharing it
Fans of w wil create incomes of 10,000 a month and more - don't miss i - if you can't be in 93]5; 'ch;ckﬁout wertShD t'Jf
JVINITY kansas City, Click here and watch her live from the web. https://web01.touchfon.com E,:J;Kb\lg: ;esi;n':ilg:;d @
yO ur pag e Fans [vinity/ppv/ manages for clients. Then
6 of 402 fans Yesterday at 3:38pm - Comment - Like email us so we can help
you.
Livinity Inc. Let's ship a truckload of Mighty Melts to the Children of Haiti! Imagine this ) Lke
-'& line of chidren getting a treat that is ke candy - and having the most powerful of
UVINITY  nutrients deiivered into their little bodies in a fun delivery system like the mighty melts. o zational .
Jodi Mallow Barb Dieter I'm so excited about this project - my personal goal is 100 b... Prgarr:lzlz iona
Maas Pitcack Pauwels See Mare sychology
- - M TSI 1
Applications | A4 |I} G- 1 & Chat (Offline) EJ
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Facebook

Groups

Group Administration Functions

Group Information

Group Members

Related Events

Groups Shortcut

-
Applications

ApEe =2
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Home Profile

facebook

View Discussion Board
Message Al Membery

answer your questions about
social media on the discussion
board.

Information

Join ather success-minded direct
sellers inlearming how to incorporate
social media into your direct sales
business successfully. Youllearn how
to areate your sodial media strategic
plan, how to interact in the socia
media arena effectively to buid your
business, and the tools that you can
use to help your business grow.

Closed: Limited public content.,
Members can see all content,

Hembers

& of 457 members See al

Cindy Chin  Stadaloo  Ami Talarico
Marcinek

Roberts  Diane
Jerram Schaller Lally

LuAnne

Admins
= ficole Sullvan Perney {Las Vegas,

w Jennifer Linnell Forg (creator)

Events

12 past events se=al

| Medlia Made Simpl

Lphots See Al

Friends  Inbox (2

Direct Sales and Social Media with Jennifer Fong g4

Discussion

wall 1Info  Discussions

& something.

Q, options
Jill Janusz Shea

Facebook Graups for team - can you file share?

Kim Hoos Lilley

Hi Jennifer,

Iwas in the FB class last week and have put together a group for my
team. As people are now jaining, I'm wondering...How do T keep them
coming back to the group page? If the updates don't appear in the
stream, how do T get them to remember to check regularly?

Thanks!
Kim

Comment - Like * Repart

Stephanie Bledsoe

FB Group for Clients/Customers
Jennifer, 1

+Read More +

Participate

2 Jenntfer Linnell Fong dcussed Facebosk Groups for team -can you fie share?
on the Direct Sales and Social Media with Jennifer Fang discussion board.

Harriette Jasper

Twitter questions

Stephanie Robbins Foundthe registration on your blag....Apologies for
not routing there first.....I am so excited to learn from you! :) Thank you
for all you are doing to help others learn the best practices necessary to
be most effective With gratitude, Steph...

Sept 3 Comment - Like - Report

Stephanie Robbins Jennifer, How do you attend the "Event"” listed
under your "upcoming events??" T must be missing the directive(s)?7?
Flease let ma knows.

I greatly value/appreciate your work & want to be able to learn as much
as I can sa Iam ...Read More ~

‘'omment * Like - Report

Jennifer Linnell Fong Cooky,
YYou will need to create a text widget. If you don't know how to code the
straight html for your widget, create a new post, use each of the follow
icons as reqular images and create hyperlinks to your profiles for each
image. Then, copy a...Read Mare ~

Z3am - Comment - Like + Report

ﬁ

Board

Group Wall

Jennifer Linnell Fong
consultants, customer]
place for you to promg
= 0r, you have a F3

Media and Links

acebook for Direct Sellers Course

"

00PM Tuesday, October 6th
a ffvoru jenfongspeaks.com/upcoming events-2/facebook-
for drect-selers-course/

=m - Comment - Like - Share

lelen Askins discussed Jennifer Fong Set Me Straight! on the Direct Sales and
acial Media with Jennifer Fong discussion board.
L Helen Askins discussed Who is using sodal media for recruiting? on the Direct
Sales and Social Media with Jennifer Fong discussion board,
2 more simiar stories

Jennifer Linnell Fong Cooky,
I'm not aware of a way to import a blog directly into @ group. You can do
it to a profile and a page, however.

Jennifer
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Getting Started with
Facebook

o Set up your profile
Photo

Description (1 sentence branding
commercial)

Links

Company (make sure you list that you're an
iIndependent distributor with your Livinity)

Privacy Settings

Review your Groups/Pages (existing
accounts)

o Get your Facebook URL at
http://www.facebook.com/username

o Connect with friends and family

© 2010, Jennifer Fong
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Facebook Etiquette for
Direct Sellers

Speak kindly and be professional (avoid TMI)

Make sure your posts/pictures are G-rated and appropriate
Be positive

No outright selling/recruiting — spend time building
relationships

Craft your message to individuals based on their needs, and
share products and opportunity privately and through your
business-focused group and/or page

o Focus on providing value

o Always include a personal message when sending a friend
request

o Do not flood your friends’ news feeds with games and
guizzes

o Only tag people in photos/posts when you have their
permission

O O OO

(o)
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Status Updates — What Do |
Say”?

o Share what you’re doing
o Share resources and links

o Provide interesting ideas and tips
RELATED to your product line (not
PRODUCTYS)

o Talk about your interests
o Comment on what others are doing
o Be a friendly human being
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o The Business of Friending

o Should I connect with family and friends if I'm using
Facebook for business?

Yes, if you want to do business with them

Personal contacts present you as a more well-rounded
person that people may want to do business with

o Invite your customers to friend you online

Make sure every customer has info on how to do that (for
example, include your Facebook URL on the back of your
business cards)

Invite all customers to join your Group
o Friend-ing etiquette
Friend people you have a connection to
ALWAYS include a personal note
o Connect with people you can learn from
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® Where Do | Learn More?

o http://jlenfongspeaks.com/livinity
This presentation
Helpful resources
Free articles
Training courses

o Use social media tools
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° Questions?
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O Thank You!

Jennifer Fong

Direct Sales & Social Media
Consultant and Speaker

o Blog: http://jenfongspeaks.com

o Facebook: http://facebook.com/jenniferfong

o Twitter: http://twitter.com/jenfongspeaks

Get this presentation at
http://lenfongspeaks.com/livinity
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